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1.  IEJb W 3AJAYM JUCTUTLINHEI

Iear  ocBoeHuss  guctuiuiiHbl  «MHOCTpaHHBIM  s3BIK B cdepe
MpOPECCHOHATBHBIX ~ KOMMYHUKAIMi» —  OBJAJAETh YPOBHEM  HHOS3BIYHOU
KOMMYHHKAaTUBHOW KOMIIETEHIIMH, AOCTATOYHBIM JJI PELICHUS KOMMYHUKATHBHBIX
3aJa4 B Pa3NUYHBIX 00JacTAX NpOPecCHOHATBHOU chepbl AEATENbHOCTH, MpPH
oOmieHMn ¢ 3apyOeXHBIMH  TapTHEpaMH, a Takxke JUid  JaJbHEHIIero
caMm000pa30BaHUs.

3agaun:

- BOCIHUTAHHUE TOJIEPAHTHOCTH M YBa)KEHUs K TyXOBHBIM LIEHHOCTSIM Pa3HbIX CTpPaH
1 HapOJIOB;

- pa3BUTHE KOTHUTHUBHBIX M HCCIEIOBATEIbCKUX YMEHUH C HCIOJIb30BAaHHEM
pecypcoB Ha UHOCTPAHHOM SI3bIKE;

- pa3BuTHe UH(OOPMAIIMOHHON KYJIbTYPHI;

- pacmipeHHe Kpyrosopa U IOBBIIIEHHE OOILIed TyMaHUTApHOM KyJbTYpHI
CTYJICHTOB;

- TIOBBIIIEHHE YPOBHS Y4EOHON aBTOHOMUH, CIIOCOOHOCTH K CaMOOOPa30BaHHUIO.

1.1 TIlnanupyemble pe3yabTaThbl 00y4eHHs IMCUHUILINHE

OcBoeHuEe [UCUUIUIMHBI HaMpaBiIe€HO Ha (OPMUPOBAHUE Y CTYICHTOB
CJIEIYIOUIUX KOMIETEHIUHI

OOIIEKYTbTYPHBIX:
OK-5: obnagaer cnocOOHOCTHIO K KOMMYHUKAILIMK B YCTHOW M MUCBMEHHOU (popmax
Ha PYCCKOM W HMHOCTPAHHOM S3bIKaxX Ui PEIICHHS 3a/1a4 MEXJIMYHOCTHOTO |
MEXKYJIBTYPHOTO B3aMOCHCTBUS;

o0u1enpogeccuoHaNbHbIX
OIIK-3: o6mamaer 6a30BbIMH HaBBIKAMH CO3/IaHUSA TEKCTOB PEKJIAMbl U CBS3EH C
OOIIECTBEHHOCTHIO, ~BJIAJICHMEM HAaBBIKAMH JINTEPATYPHOTO PENAaKTUPOBAHWSI,
KOIIMPANTHHIQ;

po(heCCHOHATBHBIX:
IIK-6: oOnagaer CHoOCOOHOCTBIO y4yacTBOBaTh B  co3daHuu A PeKTUBHON
KOMMYHHKAIIMOHHOW WH(PPACTPYKTYPhl OpraHU3alliu, OOECIICYCHUN BHYTPEHHEU U
BHEIIHEH KOMMYHHKAITUH.
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1.2 Pe3yabTaTbl 0CBOCHHUSI 00Pa30BaTEJIbHOI MPOrPaMMBbI

OK-5: obnagaer cnocOOHOCTHIO K KOMMYHHUKALIMK B YCTHOW M TUCBMEHHOU (popmax
Ha PYCCKOM W HWHOCTPAHHOM SI3bIKaxX IS PEIIEHUs 3a7a4 MEXKINYHOCTHOTO H
MEXKYJIBTYPHOTO B3aUMOJICHCTBUSI.

B pesynsmame oceoenusn komnemenyuu OK-5 cmydenm 0ondicen:

3HaTh: 6a30BbIe HOPMBI yHOTpeOIeHus 001el U MpodecCunoHaIbHOMN JIEKCUKH,
TpeOOBaHUS K pPEUYCBOMY H S3BIKOBOMY OQGOPMIICHHIO YCTHBIX W THCHMEHHBIX
BBICKA3bIBAaHUH C yUE€TOM CIIeU(DUKH HHOS3BIYHON KYJIbTYpPHI.

YMeTb: 00cyxnarh mpodeccruoHambHbIe MPOOJIeMbl HA WHOCTPAHHOM SI3BIKE;
BbIpaXXaTh MBICIh Pa3HBIMH CpPEJICTBAMH; aJCKBAaTHO BBIpaXKaTh AMOIMOHAIBHO-
OLICHOYHYI0 MH(OpPMAIIMIO; OPraHU30BaTh CBOE PEUEBOE MOBEJIECHUE C YUETOM 3aad
OOIIEeHNST 1 KOMMYHUKATHBHOW CUTYaIlUH.

Baanerb: o0meit n npodeccHoHaNbHONW JIEKCUKOW, BCEMHU BUIAMU YTCHUS
TEKCTOB  MPO(PECCHOHAIIbHOW  TEMAaTHKW;  KOMIIGHCATOPHBIMA  YMEHHSIMH,
MTOMOTAIOIIMMH ITPEOJI0JIETh «COOM» B KOMMYHUKAIIWH.

OIIK-3: o6mamaer 6a30BbIMH HaBBIKAMH CO3/aHUSA TEKCTOB PEKJIAMbl U CBS3EH C
OOIIECTBEHHOCTHIO, BJIAJICHMEM HaBbIKAMH JINTEPATYpHOTO  PENaKTUPOBAHMS,
KOIIMPAUTHHTA.

B pezynemame ocsoenus komnemenyuu OIIK-3 cmyodenm 0ondicen:

3HaTh: TpeOOBaHHS K pEUYEBOMY M SI3IKOBOMY O(OPMICHHIO TEKCTOB H
JOKYMEHTOB Ha WHOCTPAaHHOM S3bIKE, WCIONB3yeMbIX B cdepe CBsized cC
OOIIECTBEHHOCTHIO U PEKJIAMBI.

YMeThb: BHIOMpATh SA3BIKOBBIE CPEACTBA B COOTBETCTBHU C THUIIOM JOKYMEHTA
WJIM TEKCTa U CUTYyaIleil O0IeHusl.

BuiiaseTs: HaBBIKAMU CO3/IaHUSI HA MHOCTPAHHOM SI3bIKE TEKCTOB M JIOKyMEHTOB,
UCIIOJIh3YyEeMBIX B c(hepe CBs3el C OOIECTBEHHOCTHIO U PEKIIaMBI.

IIK-6: o6nagaeTr CcmoCcOOHOCTHIO yYacTBOBaTh B co3gaHuM  d(PdeKTUBHOM
KOMMYHHKAITMOHHON WHQPPACTPYKTYPhl OpraHu3anuv, o0eCleYeHHH BHYTPCHHEH H
BHEIIIHEH KOMMYHHKAIIHH.

B pezynomame oceoenus komnemenyuu I1IK-6 cmyoenm 00ndicen:

3HATBh: CTpaTeruy OOINEHUS C MHOS3bIYHBIMU MApTHEPAMHU; OCHOBHBIC METOJIbI
MHOS3BIYHOM  KOMMYHHUKAI[MHM,  CIOCOOBI  MOJydeHHs  MpodhecCHOHAIbHOU
MH(POPMALINHU U3 3apyOeKHBIX HCTOYHUKOB.

YMeTh: yCTaHABIMBATh, MOAJCPKUBATh W Pa3BUBATh MEKIMYHOCTHBIE H
JICIIOBbIC OTHOIICHHUS C MPEACTABUTEISIMU PA3JIMYHBIX CTPYKTYp, BBIOHMPATH
HE0OXOIUMBIC JUISI TOTO SI3BIKOBBIE CPEJICTBA.

BaageTs: MeTo/1laMU KOMMYHHUKAIIMH B KPOCC-KYJIBTYPHOM IIPOCTPAHCTBE.
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B pezynemame uzyuenus oucyuniunvl cmyoenm O00JIHCeH.

3HATbh: HHOCTPAHHBIM SI3bIK B 00beMe, HEOOXOOUMOM JJsl MOJIy4EHHUs
npodeccroHanbHON HHDOpPMALIUK U3 3apyOEKHBIX UCTOUHUKOB U OO0IIEHUs B cdepe
po(heCCUOHATTBHBIX KOMMYHHUKAIIUH.

YMeTh: MCTIOIb30BaTh MOJTyYeHHBIC WHOSI3BIYHBIC 3HAHUS B
po(heCCUOHATTLHOW ACSITEIHOCTH M KOMMYHHUKAIIUW, MEKIMYHOCTHOM OOIICHHU;
CaMOCTOSITENIbHO aHAJIM3UPOBAaTh MPO(HECCHOHANBHYI0 HHOS3BIYHYIO JUTEPaTypy,
PUMEHSATH COOTBETCTBYOIIYIO HHOSI3BIYHYIO TEPMUHOJIOTHIO.

Biagerb: MeTogaMH KOMMYHHUKAIlMM B KPOCC-KYJBTYPHOM IPOCTPAHCTBE,
HaBBIKAMH pabOThI ¢ peKIaMHBIMU 1 PR-TekcTamMu Ha ”HOCTpaHHOM SI3BIKE.

2. METOJJUYECKHE YKA3AHMS IO BBINTOJTHEHUIO TIPAKTUYECKNX
3AJIAHUM 1 CAMOCTOSITEJIbHOM PABOTBI

3agaHus 11 CAMOCTOATEIbHOM PadoThI

3anmanus ans CPC BxirowaroT B ce0si: IepeBOj TEKCTOB PA3IMYHBIX JKaHPOB B
pamMKax Hu3y4aeMol TeMaTHKH, paboTy CO CIOBapsMH, BBIOJIHEHUE JIEKCHUKO-
IrpaMMaTHYECKUX YIPaKHEHHI, COCTaBIEHUE MOHOJOTMYECKUX/TUATOTHUECKUX
BBICKA3bIBAaHUI 110 TEMaM, BBIIIOJIHEHUE TBOPUYECKUX 3a/JaHHM, HATMCAHUE OCHOBHBIX
pEUeBbIX MPOU3BEIACHUIM, TOMAIIIHEE YTEHUE, TOUCK HHPOpMAINK B ceTH VHTepHET U
ap. IIpoBepka uX BBIINOJIHEHHUS OCYLIECTBISIETCS Ha AyJUTOPHBIX 3aHATHAX Kak
IIOCPEJICTBOM YCTHBIX BBICTYIUICHHI/ MPE3EHTAUUN CTYJAEHTOB U MX KOJUJIEKTHBHOIO
oOcyxnenust (B TOM yuciae U B popMe MUHU-KOH(EpPEHIHid), TAK U C MOMOIIbIO
MUCBMEHHBIX CaMOCTOSITENBHBIX (KOHTPOJIbHBIX, TBOPYECKUX) pabOT. YKazaHus 1O
CaMOCTOSATENIbHOM pPaboTe CTYJIEHTOB 3a04HON (GopMbl O0y4YEeHUs COAEpIKaTCs B
nocoOusIX mpernojiapaTeneit kageapsl U pa3MelieHsl Ha caiite YpCOU.

Tema 1. Marketing.

1. IlepeBom TekcToB Mo TeMe, paboTa CO CIOBAPEM, COCTABJIEHUE IJIOCCAPUEB K
TEKCTaM.

BrInosHeHNe JIEKCUYECKUX U TEKCTOBBIX YIPAKHEHUU.

[Touck nndopmanuu B cetu MaTepuet. PaboTa ¢ 31eKTPOHHBIMU CIIOBAPSIMH.
[Ton6op u o606mmenne nupopmanuu s npoekra «Market Research».

PasButne curyanmii, COCTaBJI€HHE MOHOJIOTMYECKOIO BBICKA3bIBAHUSA II0 TEME
«MapKeTuHI».

SN

Tema 2. Presentation.
1. TlepeBom TEKCTOB IO TeMe, paboOTa CO CIOBapeM, COCTaBIIEHHE TJIOCCAPUEB K
TEKCTaM.
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Al

BrinonHeHne JIEKCHYECKUX U TEKCTOBBIX YIIPAXKHECHUMU.

[Touck nndopmarmu B cetu MaTepuet. PaboTa ¢ 31eKTPOHHBIMU CIIOBAPSIMH.
[TonGop maTepuana v MOATOTOBKA MPE3ECHTALIMA KOMITAHUH.
WNHauBHyaIbHOE YTEHUE — TEKCTBI O BCEMUPHO U3BECTHBIX KOMITAHHUSIX.

Tema 3. Organisation of PR and Advertising.

1.

Al el

IlepeBon TekCTOB Mo Teme, paboTa CO CJIOBApeM, COCTAaBJIEHHE TJIOCCAPUEB K
TEKCTaM.

BrinosHeHue JIEKCUYECKUX U TEKCTOBBIX YIIPAXKHECHUH.

CocraBiieHue u onucanue oprexeM otaena PR/pexiamel.

[ToaroToBka k monuiory «Pabounii 1eHb OT/IETIA PEKIAMBD».

CocraBieHue MOHOJOTHMYECKOTO BBICKa3biBaHUS 1O Teme «OpraHuzanus
pabotsl otnena PR/pexnaMbr».

Tema 4. Types of PR Work.

I.

Al

[TepeBoa TekCTOB MO Teme, paboTa CO CIOBApPEM, COCTaBIIEHHE TJIOCCAPUEB K
TEKCTaM.

BrinonHeHue JIEKCUYECKUX U TEKCTOBBIX YIIPAXKHECHUH.

[Touck nndopmanmu B cetu MuTepHet. PaboTa ¢ 37eKTpOHHBIMU CIIOBAPSMH.
[Ton6op nudopmaiuu o coppemMeHHbIX Bugax PR.

ITonroroBka ycTHOTO cooOmeHuss o0 omaHoM wu3 BujioB PR s yueGHoit
KOH(EPEHIINH.

Tema 5. PR and Other Spheres.

I.

(O8]

[lepeBoa TekcTOB MO Teme, paboOTa CO CIOBApEM, COCTaBIEHHE TIJIOCCAPHUEB K
TEKCTaM.

BrinonHeHne JIEKCHYECKUX U TEKCTOBBIX YIIPAXKHECHUU.

[Touck nndopmarnmu B cetu MaTepuet. PaboTa ¢ 31eKTPOHHBIMU CIIOBAPSIMH.
[TonroroBKa MOHOJIOTMYECKOTO BbICKa3biBaHUs MO TeMe «PR u mpyrue cdepor
NEATEIbHOCTH».

Hanucanue scce «PR and Other Spheres».

Tema 6. Types of Advertising.

1.

SN

[lepeBoa TEKCTOB MO Teme, paboOTa CO CIOBApEM, COCTaBIEHHE IJI0CCAPHEB K
TEKCTaM.

BrInosiHeHNE JIEKCUYECKUX U TEKCTOBBIX YIPAKHEHUU.

[Touck nndopmarnuu B cetu MaTepuet. PaboTa ¢ 31eKTPOHHBIMU CIIOBAPSIMH.
IToaroroBka MOHOJIOTMYECKOTO BBICKA3bIBAHUSA 110 TEME «BHUIIBI peKIaMbl».
[TonroroBka k nuckyccun «HapysxHas peknama: 3a 1 IpOTUB».
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Tema 7. Advertising Language.

1.

Al

[lepeBoa TekcTOB MO TeMme, paboOTa CO CIOBApEM, COCTaBIEHHE TJIOCCAPHEB K
TEKCTaM.

BrlnonHeHue JTeKCUYeCKUX U TEKCTOBBIX YIIPAKHEHUH.

[Touck nndopmanuu B cetu MurepHet. PaboTa ¢ 371eKTpOHHBIMH CIIOBAPSIMHU.
[ToaroTOBKa MOHOJIOTMUECKOTO BBICKA3bIBAHUS 110 TEME «SI3BIK PEKIIAMBI».
[ToaroToBka aHanu3a TEKCTA KyPHAIbHON PEKIIAMBI.

Tema 8. Basics of Ads.

1.

(8]

[lepeBoa TEKCTOB MO Teme, paboOTa CO CIOBApeM, COCTaBIEHHUE IJI0CCAPUEB K
TEKCTaM.

BrinonHeHne JIEKCHYECKUX U TEKCTOBBIX YIIPAXKHECHUU.

[Touck nndopmaruu B cetu MaTepuet. PaboTa ¢ 31eKTPOHHBIMU CIIOBAPSIMH.
[ToaroToBKa MOHOJIOTMYECKOI'O BBICKA3bIBaHUS MO TeMe «OCHOBBI PEKIAMHBIX
OOBSIBIICHHIT».

CocTaBieHre peKIaMHOTO OOBSIBICHUS O MPOAYKTE/yCIyTe.

Tema 9. Events.

1.

W

[lepeBoa TekCTOB Mo Teme, paboTa CO CIOBapeM, COCTaBIIEHUE IJIOCCAPUEB K
TEKCTaM.

BrinonHeHue JIEKCUYECKUX U TEKCTOBBIX YIIPAKHEHUH.

Ketic-cragu «PR Meponpusitus».

ITonroroBka K JAMAJOTMYECKOMY  BBICKA3bIBAHUIO «IInanupoBanue
MCPOIIPUATHS» .

[loagroToBKa MOHOJOTMYECKOTO BBICKa3blBaHUA MO Teme «OpraHusanus
MEPOIPUATHN».

Tema 10. Press Conference.

I.

2.

hd

[lepeBoa TekcTOB MO Teme, paboOTa CO CIOBApEM, COCTaBIEHHE TIJIOCCAPHEB K
TEKCTaM.

BrimonHeHNE TEKCUYECKUX U TEKCTOBBIX YITPKHEHUH.

[TonroToBKa MOHOJIOTMYECKOTO BBICKa3bIBaHUs M0 TeMe «OpraHu3aius mpecc-
KOH(pEpEHINN».

JHlomariHee utenne «lIpaBuia opranu3zanuu npecc-KoH(epeHIHm».

[ToaroToBka K yyacTuto B poJieBoi urpe «IIpecc-koHdepeHus».

Tema 11. Press Release (IIpecc-peans3).

I.

HepeBoa TCKCTOB IIO0 TEMC, pa60Ta CO CJIoBapceM, COCTABJICHHUC TJIOCCAPHUCB K
TCKCTaM.
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AN i

BrinonHeHne JIEKCHYECKUX U TEKCTOBBIX YIIPAXKHECHUMU.

[Touck 06pa3IoB Mpecc-penn30B B UHTEPHETE, UX aHATH3.
JlomaniHee yTeHne — TEKCTBI O pa3anyHbIX Buaax PR-10kyMeHTOB.
Hanncanue npecc-penusa 0 MEpONpUATUN/TIPOAYKTE.

IToaroToBKa NMpPE3eHTAMKA COCTABIEHHOTO IIPECC-PENN3a.

TeMbI coOOOIIIEHUI

O 001NN R W=

. Marketing (MapkeTuHr)

. Presentation (IIpe3enTtarus)

. Organisation of PR and Advertising (Opranuzauus PR u pexinamsr)
. Types of PR Work (Bumsi cBsizeii ¢ 00111eCTBEHHOCTBIO)

. PR and Other Spheres (PR u apyrue cdepbl AeSITETbHOCTH)

. Types of Advertising (Tunsl pexiaamsl)

. Advertising Language (SI3b1k pexiamsi)

. Basics of Ads (Pexitamubie 00BSBIICHUS )

. Events (Opranuszanusi MEpOnpusTUIA )

10. Press Conference (Opranuzaius npecc-koHpepeHIInn)
11. Press Release (CtpykTypa npecc-penusa)

IIpumepHbIe BONPOCHI 1JI codece0BAHNS

I.
2.

4
5
6.
7.
8
9.
1

What are the general principles of organizing an advertising department?

How do companies choose whether to use an internal PR department or an
agency?

What spheres is PR usually confused with? What are the differences between
them?

Name the main types of advertising.

What are the basic parts of an advertisement?

What is event management?

What factors should be given in consideration when planning an event?

When are press conferences organized?

How should the day and time be chosen for a press conference?

0. What are 5W and H of a press release?

IIpuMepHbIN NepeYeHsb TeM AJIs AMCKYCCHH, AMCITyTa

I.

2.
3.
4

What are the advantages of hiring a marketing analyst to do some research?
What are the reasons of presenters’ failures?

Internal department vs advertising agency.

PR, publicity, advertising. What’s different?
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Advertisements as a way to influence consumers.
Negative effects of advertising.

Reasons of inefficiency of events.

Press conference every month. Why not?
On-line vs traditional printed press release.

0. Marketing as a way to cheat buyers.

= O XN

3. BOIPOCHI K MIPOMEXXYTOYHOMN ATTECTAIIUH

TeMbl YCTHOM peunt:
4 cemectp
1) Mapketunr»;
2) «Opranuzanus PR u pexnambi»;
3) «Bunasl PR»;
4) «PR u npyrue chepsl 1esITEILHOCTH .
S cemectp
1) «Twumsl peknambr»;
2) «SI3BIK peKIambl».
6 cemectp
1) «Meponpustusa»;
2) «[Ipecc-konpepenmus»;
3) «IIpecc-penus».

TunoBble MpakTHYecKUe 3a1a4M (3aJaHUsl, TeCTbl) OUJIETOB JIsl MPOBeIEHUS
NMPOMEKYTOYHOM aTTecTAIUM 10 JUCHUILIUHE

[lucbMeHHbIE KOHTPOJbHBIE PAOOTBI M TECThl MPOBOJATCA IO KaxKIOM
pPa3roBOPHOM M rpaMMatuueckoi Teme. ToroBas KOHTposibHas paboTa BKIIOYAET B
ce0s1 yCTHBIE M TPaMMAaTUYECKHUE TEMbI, H3yUYE€HHbIE B TEUEHUE BCErO CEMECTpa.

Temwvr koHmpoavHOU pabomer 4 cemecmpa: Mapketunr. IlpesenTarus.
Opranmzanus PR u peknambl. Bunsl cBszeit ¢ oOmiectBeHHocThio. PR u npyrue
chepsl 1eITeTLHOCTH.

Temvr konmpoavhot pabomol 5 cemecmpa: Turbl pekiiaMbl. SI3bIK pPEeKIaMBbI.
Pexamnbie 00bSIBICHMS.

Temwvr xoumponvHou pabomwvr 6 cemecmpa: OpraHuzaus MEPONPHUSTHH.
[Ipecc-xondepenmus. [Ipecc-penus.

Oopa3zey KOoHmpoOILHOU PAOOMbBL 011 MEKYULE20 KOHMPOJIA

(4 cemecmp)
Task 1. Match parts of the sentences.

1. The purpose of marketing is to...
2. Placement involves ...
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3. The combination of the four P’s is known as ...
4, Buying, selling, market research, transportation, storage, advertising are ...
5. The product element of marketing refers to ...

a) the marketing mix.

b) getting the product to the customer.

c) create a situation in which a sale can be made.
d) parts of marketing.

e) the good or service that a company wants to sell.

Task 2. Choose the correct word.

Factory representatives (distribution / distribute) products to wholesalers and retailers.
Our (production / productive) is very successful.

His (retailer / retail) business in Canada is expanding now.

Both the buyer and the seller must be (satisfying / satisfied).

Sony is a major (competitor / competition) of General Electric.

ARl

Task 3. Match questions and answers.

What sciences is marketing connected with?

Do low prices always increase sales of the product?

What is very important for marketing strategy of the company?
How can customers be influenced?

Why are companies continually developing new products to replace products with declining
sales?

SNk L=

a) Too low a price can reduce the number of sales just as significantly as too high a price.

b) Marketing is influenced by many of the social sciences, particularly psychology, sociology, and
economics.

¢) Products have a life cycle.

d) The company focuses its activities and products on consumer demands.

e) Marketers try to influence persons’ intentions to buy by making the product attractive,
affordable, and easily available.

Task 4. Choose the correct word/word combination.

1. The stores tell the public about what they have at what prices.
a) products b) advertisements c) suppliers
2. Decisions have to be made about the channels of and delivery.
a) placement b) pricing c¢) distribution
3. Pricing refers _____ the process of setting a price for a product, including discounts.
a) at b) to c) --
4. A brand is a name, term, design, symbol, or other feature that distinguishes products and services
from offerings.
a) efficient b) competitive ¢) customers’
5. The company focuses its activities and products on consumer
a) demands b) supplies c) offers
6. wants are the drivers of all strategic marketing decisions .
a) Consumer b) Trader ¢) Distributor
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7. Marketing is the performance of business activities that direct flow of goods and services from
to the consumer.

a) customer b) supplier c¢) producer

8. By finding new markets for existing products a company may increase sales
a) volume b) share c) goal

9. Our company has the right product for today’s market place.
a) volume b) collection c) range

10. Our market in Europe is growing at a steady rate.
a) sphere b) part ¢) share

11. Our competitors cannot match our price and cannot with our TV campaign.
a) deliver b) compete ¢) distribute

12. Our company’s executives are confident that we can the European market.
a) capture b) establish c) compete

Task 5. Complete the sentences with your own words.
1.  The combination of the main elements of marketing is known as the
2. The first element of marketing refers to the good or service that a company wants to sell.
That’s .
The third element of the marketing process - _____ - involves getting the product to the
customer.
Placement takes place through the channels of ______
A common channel of distribution is
usually sell large quantities of product to retailers.
A market is the set of all actual and potential _____ of a product.
The marketing of determining product, price, placement and promotion are not
planned in isolation.

het

PNk

Task 6. Give short answers to the questions.

1. Where should a PR impulse start in an organisation?

2. When a company has a lot of PR work, is it preferable to handle it through a PR agency or
through an internal department?

Name some specialists in a PR department.

Who can buy broadcasting space and time cheaper: a PR consultancy, a PR department, or a
PR manager?

What is the ideal location for a PR department?

What are the advantages of the internal department over an external consultancy?

Who is called ‘an account’?

How is a PR firm usually paid?

Who is senior: an account executive or an account manager?

0. What is an account executive responsible for?

B w

e A

4. OCHOBHASA U JONNOJTHUTEJIbHASI YYEBHAS JINTEPATYPA

OcHoBHas JauTEparypa:
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n/n ABTOp HasBaHue M3paTenbcTBO [on Hanunune B 36C*

3axapoa E.B., | English for PR and Advertising | M.: Omera-JI
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